Trademarks
[bookmark: _GoBack]Take a moment to think about the name of your favorite soft drink, the logo on a fast-food restaurant sign or the mascot of a professional sports team. All those things are trademarks. Trademarks are identifiers of products and businesses and can even include symbols, slogans, products, product names, product lines and services. 

Trademarks protect the reputations of businesses by ensuring that others can't use the same identifiers and branding to say or imply something about the trademark holder’s business that isn't true. 

Trademarks can be protected with and without formal legal registration. If you see goods with this symbol: ™ or services with this symbol: SM they’re unregistered – that means the owner claims rights to their use without formal protection.

But filing a trademark with the United States Patent and Trademark Office is the best way to make sure a trademark is protected. And if you see something marketed with this ® it is a trademark legally protected by the USPTO. This protection can be legally enforced, and it must be renewed every 10 years.

Once a company has registered a trademark with the government, it must be in constant use to stay protected. If it's not used, it's lost. It can also be lost by becoming too generic. For example, the Kleenex brand has become so popular over time, that people often call any old tissue a Kleenex. Companies who hold generic trademarks need to work extra hard to protect their IP. 
When businesses work with government agencies and federal labs, any trademarks held by the business need to be considered in agreements. Sometimes things labs develop together with companies get trademarked.

New Screen:
For more information on Trademarks, visit the U.S. Patent & Trademark Office at: www.uspto.gov 


